
2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 171,470 120,378 120,378 39.0%

Population per Acre 21 15 15 -

Total # Households 47,168 39,037 39,037 -

MARKET STRENGTH

Average Household Income $32,703 $28,306 $26,088 29.0%

Median Household Income $26,590 $21,138 $18,833 26.0%

Aggregate Neighborhood Income $1,542,522,141 $1,135,567,500 $1,018,387,627 52.0%

Aggregate Income per Acre $210,557 - - -

% Informal Economy 11.60% - - -

MARKET STABILITY

% Owner Occupancy - Unit 28.40% 28.50% 28.30% -

% Owner Occupancy - Bldg 41.20% - - -

Median Home Sale Value $177,309 $125,044 $62,333 -

Total Number of New Units 50 - - -

Residential Rehab Permits 50 - - -

Change in Violent Crime -28.0% - - -

Change in Property Crime -36.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Study Area
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.

Copyright (C) 2007, Social Compact



BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 5,076 $12.6 Billion 69,940

Small Business (Empl. 51 - 100) 76 $1.1 Billion 5,628

Small Business (Empl. 20 - 50) 255 $1.8 Billion 7,751

Small Business (Empl. 6 - 19) 946 $2.3 Billion 9,039

Small Business (Empl. 1 - 5) 3,723 $2.5 Billion 9,932

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 143 30.3 - $.3 Billion -$147.M -

Full Service Grocers Only 6 1.3 - - -$27.5M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 22 3.6 -

Banks Only 17 4.7 -

Pawnshops, Cashcheckers, Payday Lenders 44 9.3 -

% of Households lacking credit histories = 39%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $108M - -

Restaurants $76M - -

DrillDown Market Overview
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Social Compact
Catalyzing Business Investment in Inner City Neighborhoods
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Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000
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DrillDown Market Overview

Study Area
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.

Copyright (c) 2007, Social Compact



2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 50,288 42,204 42,204 12.0%

Population per Acre 21 17 17 -

Total # Households 15,440 13,336 13,336 -

MARKET STRENGTH

Average Household Income $33,118 $29,055 $26,850 31.0%

Median Household Income $27,304 $22,696 $20,072 20.0%

Aggregate Neighborhood Income $511,351,545 $410,250,000 $358,069,515 43.0%

Aggregate Income per Acre $238,410 - - -

% Informal Economy 14.60% - - -

MARKET STABILITY

% Owner Occupancy - Unit 25.50% 24.00% 23.80% -

% Owner Occupancy - Bldg 39.10% - - -

Median Home Sale Value $227,000 $159,730 $81,123 -

Total Number of New Units 18 - - -

Residential Rehab Permits 18 - - -

Change in Violent Crime -31.0% - - -

Change in Property Crime -39.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Allapattah
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.

Copyright (C) 2007, Social Compact



BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 2,117 $7.1 Billion 39,992

Small Business (Empl. 51 - 100) 23 $.2 Billion 1,766

Small Business (Empl. 20 - 50) 106 $1. Billion 3,320

Small Business (Empl. 6 - 19) 365 $1.1 Billion 3,547

Small Business (Empl. 1 - 5) 1,584 $1.2 Billion 4,317

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 37 24.0 - $.1 Billion -$50.1M -

Full Service Grocers Only 2 1.3 - - -$20.8M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 9 3.9 -

Banks Only 6 5.8 -

Pawnshops, Cashcheckers, Payday Lenders 22 14.2 -

% of Households lacking credit histories = 38%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $40M - -

Restaurants $36M - -

DrillDown Market Overview

 

Allapattah
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Social Compact
Catalyzing Business Investment in Inner City Neighborhoods

Copyright (c) 2007, Social Compact



Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000
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DrillDown Market Overview

Allapattah
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.

Copyright (c) 2007, Social Compact



2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 49,547 32,191 32,191 56.0%

Population per Acre 21 13 13 -

Total # Households 14,115 10,643 10,643 -

MARKET STRENGTH

Average Household Income $33,440 $28,916 $27,308 27.0%

Median Household Income $27,335 $21,320 $19,596 28.0%

Aggregate Neighborhood Income $472,007,584 $306,157,500 $290,635,827 69.0%

Aggregate Income per Acre $213,877 - - -

% Informal Economy 9.50% - - -

MARKET STABILITY

% Owner Occupancy - Unit 34.50% 41.50% 40.90% -

% Owner Occupancy - Bldg 43.60% - - -

Median Home Sale Value $146,000 $109,731 $59,459 -

Total Number of New Units 18 - - -

Residential Rehab Permits 18 - - -

Change in Violent Crime -25.0% - - -

Change in Property Crime -31.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Liberty City
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.

Copyright (C) 2007, Social Compact



BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 733 $.9 Billion 6,278

Small Business (Empl. 51 - 100) 11 $.1 Billion 793

Small Business (Empl. 20 - 50) 34 $.1 Billion 1,058

Small Business (Empl. 6 - 19) 136 $.3 Billion 1,298

Small Business (Empl. 1 - 5) 541 $.2 Billion 1,355

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 33 23.4 - $.1 Billion -$52.8M -

Full Service Grocers Only 2 1.4 - - -$29.8M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 3 1.4 -

Banks Only 2 2.1 -

Pawnshops, Cashcheckers, Payday Lenders 7 5 -

% of Households lacking credit histories = 39%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $24M - -

Restaurants $14M - -

DrillDown Market Overview

 

Liberty City
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Social Compact
Catalyzing Business Investment in Inner City Neighborhoods
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Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000
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DrillDown Market Overview

Liberty City
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.

Copyright (c) 2007, Social Compact



2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 42,847 30,747 30,747 37.0%

Population per Acre 22 16 16 -

Total # Households 10,220 9,924 9,924 -

MARKET STRENGTH

Average Household Income $35,478 $29,650 $26,547 34.0%

Median Household Income $30,335 $24,062 $20,772 26.0%

Aggregate Neighborhood Income $362,589,430 $301,450,000 $263,450,612 35.0%

Aggregate Income per Acre $206,744 - - -

% Informal Economy 11.90% - - -

MARKET STABILITY

% Owner Occupancy - Unit 31.50% 28.50% 28.10% -

% Owner Occupancy - Bldg 47.10% - - -

Median Home Sale Value $180,000 $124,003 $61,552 -

Total Number of New Units 11 - - -

Residential Rehab Permits 11 - - -

Change in Violent Crime -32.0% - - -

Change in Property Crime -38.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Little Haiti
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.

Copyright (C) 2007, Social Compact



BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 1,245 $1.7 Billion 10,435

Small Business (Empl. 51 - 100) 21 $.4 Billion 1,575

Small Business (Empl. 20 - 50) 51 $.2 Billion 1,501

Small Business (Empl. 6 - 19) 228 $.4 Billion 2,150

Small Business (Empl. 1 - 5) 937 $.5 Billion 2,364

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 44 43.1 - $.1 Billion -$26.6M -

Full Service Grocers Only 1 1.0 - - $14.6M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 5 3.9 -

Banks Only 4 4.9 -

Pawnshops, Cashcheckers, Payday Lenders 5 4.9 -

% of Households lacking credit histories = 37%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $14M - -

Restaurants $15M - -

DrillDown Market Overview

 

Little Haiti
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Social Compact
Catalyzing Business Investment in Inner City Neighborhoods
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Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000
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DrillDown Market Overview

Little Haiti
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.

Copyright (c) 2007, Social Compact



2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 15,780 8,178 8,178 84.0%

Population per Acre 29 15 15 -

Total # Households 4,202 2,791 2,791 -

MARKET STRENGTH

Average Household Income $23,293 $21,060 $19,933 21.0%

Median Household Income $14,405 $12,444 $11,382 16.0%

Aggregate Neighborhood Income $97,875,522 $61,790,000 $55,632,284 73.0%

Aggregate Income per Acre $195,586 - - -

% Informal Economy 9.00% - - -

MARKET STABILITY

% Owner Occupancy - Unit 18.00% 11.10% 10.70% -

% Owner Occupancy - Bldg 27.60% - - -

Median Home Sale Value $92,000 $88,435 $32,433 -

Total Number of New Units 3 - - -

Residential Rehab Permits 3 - - -

Change in Violent Crime -15.0% - - -

Change in Property Crime -34.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Overtown
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.
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BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 154 $.1 Billion 3,981

Small Business (Empl. 51 - 100) 3 $. Billion 263

Small Business (Empl. 20 - 50) 6 $.1 Billion 160

Small Business (Empl. 6 - 19) 35 $. Billion 323

Small Business (Empl. 1 - 5) 107 $.1 Billion 306

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 16 38.1 - $. Billion -$5.4M -

Full Service Grocers Only 0 0.0 - - $10.4M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 1 2.4 -

Banks Only 1 2.4 -

Pawnshops, Cashcheckers, Payday Lenders 0 0 -

% of Households lacking credit histories = 47%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $0M - -

Restaurants $2M - -

DrillDown Market Overview

 

Overtown

23%

8%

17%
28%

24%

31%

12%

18%

23%

16%

All Business by Age as % of 

Total Businesses

Small Business by Age as % of 

Total Small Businesses

Social Compact
Catalyzing Business Investment in Inner City Neighborhoods
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Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000

D
rillD

o
w
n M

a
rke

t O
ve

rvie
w

O
ve

rto
w
n

S
o
cia

l C
o
m
p
a
ct

C
a
ta
ly
zing

 B
usine

ss Inve
stm

e
nt in Inne

r C
ity

 N
e
ig
hb

o
rho

o
d
s

Copyright (c) 2007, Social Compact



DrillDown Market Overview

Overtown
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.
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2007

DRILLDOWN

2006

Census Trend Proj

 2000

Census

Comparison

DrillDown/Trend Proj

MARKET SIZE

Total Population 13,008 7,058 7,058 88.0%

Population per Acre 16 9 9 -

Total # Households 3,191 2,343 2,343 -

MARKET STRENGTH

Average Household Income $30,928 $24,218 $21,596 43.0%

Median Household Income $24,141 $17,250 $15,164 40.0%

Aggregate Neighborhood Income $98,698,061 $55,920,000 $50,599,390 98.0%

Aggregate Income per Acre $135,878 - - -

% Informal Economy 12.20% - - -

MARKET STABILITY

% Owner Occupancy - Unit 18.70% 18.20% 18.40% -

% Owner Occupancy - Bldg 25.60% - - -

Median Home Sale Value $245,000 $134,202 $58,689 -

Total Number of New Units 0 - - -

Residential Rehab Permits 0 - - -

Change in Violent Crime -30.0% - - -

Change in Property Crime -29.0% - - -

Change in Community Crime - - - -

DrillDown Market Overview

Wynwood-Edgewater
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

With support from the John S. and James L. Knight Foundation, Social Compact applied its DrillDown analysis to five neighborhoods in the City of Miami: Allapatah, Liberty City, Little Haiti, Overtown, and

Wynwood-Edgewater. The Miami DrillDown focused on identifying those areas that are significantly underserved with regard to retail and financial services.  

The lack of dependable business-oriented data on inner-city communities expands the information gap on market trends, disabling potential investors from making informed decisions. The drillDown was

established to provide up-to-date profiles of market strength, stability and opportunity for small, dense, and rapidly changing urban geographies. The DrillDown aims to expose market strengths and

opportunities that may have previously been overlooked by traditional market analyses.
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BUSINESSES Total #
Total 

Revenue

Total #

Employees
  

All Businesses 827 $2.7 Billion 9,254

Small Business (Empl. 51 - 100) 18 $.4 Billion 1,231

Small Business (Empl. 20 - 50) 58 $.4 Billion 1,712

Small Business (Empl. 6 - 19) 182 $.5 Billion 1,721

Small Business (Empl. 1 - 5) 554 $.5 Billion 1,590

GROCERY DEMAND Total #  # per 10K HH
Average

Distance

Total 

Expenditures

Total

Leakage

Estimated

Sq. Ft. Potential

All Grocers 13 40.7 - $. Billion -$12.2M -

Full Service Grocers Only 1 3.1 - - -$1.9M -

FINANCIAL SERVICES Total #   # per 10K HH  
Average

Distance  

Banks & Credit Unions 4 12.5 -

Banks Only 4 12.5 -

Pawnshops, Cashcheckers, Payday Lenders 10 31.3 -

% of Households lacking credit histories = 41%

RETAIL DEMAND
Estimated

Revenue

Estimated

Leakage

Estimated

Sq. Ft. Potential

Apparel $30M - -

Restaurants $10M - -

DrillDown Market Overview

 

Wynwood-Edgewater
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Social Compact
Catalyzing Business Investment in Inner City Neighborhoods
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Business Mix
Top Industries by Total # of Businesses Total # Businesses Total # Employees Total Revenue

Religious Organizations 57 249 $0

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Commercial Building Construction 41 1551 $467,298,000

Limited-Service Restaurants 40 380 $15,424,000

Finish Carpentry Contrs 39 203 $37,673,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Other Building Material Dealers 38 424 $103,513,000

General Automotive Repair 32 148 $16,999,000

Commercial Lithographic Printing 29 219 $43,444,000

Roofing Contrs 27 342 $30,528,000

 

Top Industries by Total # of Employees Total # Businesses Total # Employees Total Revenue

Taxi Svc 17 2394 $196,308,000

Commercial Building Construction 41 1551 $467,298,000

Legislative Bodies 12 1017 $0

Elementary & Secondary Schools 18 664 $0

Other Building Material Dealers 38 424 $103,513,000

Plumbing & Hvac Contrs 39 420 $82,220,000

Limited-Service Restaurants 40 380 $15,424,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Process & Logistics Consulting Svcs 2 358 $85,562,000

Air, Water, & Waste Program Administration 1 350 $0

 

Top Industries by Total Revenue Total # Businesses Total # Employees Total Revenue

Commercial Building Construction 41 1551 $467,298,000

All Other Durable Goods Merchant Whols 44 374 $277,551,000

Fur & Leather Apparel Mfg 1 230 $206,770,000

Taxi Svc 17 2394 $196,308,000

Animal, Except Poultry, Slaughtering 5 72 $194,940,000

Other Grocery Prod Merchant Whols 9 243 $187,492,000

General Line Grocery Merchant Whols 8 163 $144,831,000

Meat & Meat Prod Merchant Whols 3 41 $125,255,000

Fruit & Vegetable Merchant Whols 16 180 $122,760,000

Other Building Material Dealers 38 424 $103,513,000
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DrillDown Market Overview

Wynwood-Edgewater
Social Compact

Catalyzing Business Investment in Inner City Neighborhoods

ACKNOWLEDGEMENTS Social Compact would like to thank the John S. and James L. Knight Foundation, the City of Miami, and Washington Mutual for their financial support and participation in the

DrillDown analysis.  Thanks also to the entire Social Compact Board of Directors for their continued leadership and support. 

SOCIAL COMPACT is a national not-for-profit corporation led by a board of business leaders whose mission is to help strengthen neighborhoods by stimulating private market investment in underserved

communities. Social Compact accomplishes this through its Neighborhood Market DrillDown analytic tool, developed to address some of the key barriers to private investment in and around inner-city

neighborhoods – a lack of dependable market information and negative stereotypes. The Neighborhood Market DrillDown uses numerous sources of market data to identify the fundamental business

attributes and market characteristics of urban communities and provides this information as a resource to community organizations, government decision makers and the private sector. Social Compact is at

the forefront of identifying the market potential of these areas and believes that a public private partnership that involves community members and leverages private

investment isthe most sustainable form of community economic development.
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